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We have talked with campground owners across Texas 
and the country. We’ve asked the question, “How you 
doin’ since the Virus came to town?” The responses are 
not exactly all the same, but the unscientific answers are 
quite interesting. Before we discuss those, let’s look at some 
things we do know, because there’s a lot we don’t know.

We know that prior to the Virus, most parks were 
experiencing excellent occupancy and truly looking forward 
to a 2020 camping season that was going to be among 
their best, if not the best year they ever had. RVs were 
selling consistently, and RV rentals were also holding their 
own just fine. The country was seeing records being set in 
many areas of the economy, and tourism was a big part of 
it. Then came the Virus, and the months of March, April and 
May were a gut punch.

Depending on where you were in the country or 
even in Texas, you were experiencing record numbers — 
good or bad. When schools closed and state parks shut 
down, we had private campgrounds (deemed essential) 
go through the roof with bookings and occupancy. We also 
had monthly parks tied to projects that disappeared and so 
did those workers. RV dealers and manufacturers also had 
to shut down or drastically reduce their interaction with 
the public.

The Virus caused us to miss our Spring Meeting 
& Trade Show for the first time in at least 30 years. 
Meanwhile, your TACO board and staff have continued to 
work diligently to promote and protect TACO members, 
as you will see throughout this newsletter. Bright spots 
include unprecedented demand for the TACO guide, as folks 
are camping like crazy. Website traffic is off the charts. 
The government wants more of your hard-earned money — 
think property taxes! As we fight for you, your continued 
support is appreciated.

Fast forward to today. The Virus has not gone away — 
if anything, it is worse in many regards. Businesses have 
opened; some have had to close back down. Tourism overall 
is taking an extreme beating. BUT, RVing and camping 
is going nuts! Dealers can’t get enough product to sell 
or parts to complete service jobs. Campgrounds are 
overbooked (not all, but many) and it is creating some 

happy problems and a few not so happy. Fortunately, 
campgrounds are still essential businesses and filling critical 
needs within communities across Texas.

On the concerning side is the fact that parks are 
reporting cases of the Virus among their guests, and it raises 
process questions. Do you have to make an announcement 
and tell the whole park about who is sick and all the details 
as you understand them? That seems to be a game time 
management decision. Most parks have a “network” 
of communication (sometimes known as gossip), and there 
are few secrets. It is necessary for infected guests to be 
informed of quarantine requirements, and it is appropriate 
to monitor and make sure they aren’t continuing to use park 
facilities/amenities until they test negative. 

You can’t control whether the Virus comes to your 
park. You can follow CDC guidelines, state/county orders, 
and common sense. You have to weigh this against the fact 
that you are in the hospitality industry. It is not reasonable 
to think that folks will “greet themselves” upon arrival; 
communicate effectively “with themselves” during their 
stay; and “check themselves out” and “invite themselves 
back” to your lovely establishment. Keep in mind there 
will be life after COVID-19 and the actions you take during 
this time will affect you later down the line. So, be careful, 
empathetic, and smart, and we will all come out the other 
side of this thing and in many instances better than when 
we started. 

How are parks doin’? For the most part, really well. 
Occupancy is strong, finances are in decent shape, 
and community standing is strong. It is worth noting that 
many local businesses are not fairing so well. We really 
need to reach out and develop or maintain relationships 
within our communities, because we are blessed to be 
a blessing! Stay safe and healthy. H
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By Brian Schaeffer, TACO Executive Director / CEO



Save the Date! Mark your calendar now for 
the TACO Meeting and Trade Show 

in Conroe, Texas — April 27–28, 2021

Three draft recommendations have been 
previously discussed for possible bill filing for 
the upcoming 87th Texas Legislative Session.

But to give some context, it is unclear how 
legislative leadership is going to organize and work 
in this COVID-19 environment. Others states that are 
in session have made various accommodations in 
trying to perform their constitutional and legislative 
duties while trying to commit to duties while 
social distancing, wearing masks, and sanitizing 
themselves and their environment.

At this stage at the Texas Legislature, 
plastic partitions have been erected between 
legislators’ desks in the 150-member Texas House 
of Representatives. Plastic partitions have also been 
erected on the dais of the numerous committee 
meeting rooms at the State Capitol. There are 
informal discussions among legislators how the 
legislative process will commence. Some suggest 
limiting the public in the Capitol to participate in 
committee testimony, etc. That would take a total 
rewrite of law regarding the Open Meetings Act, etc.

It’s entirely possible, unless the coronavirus is 
leashed by then, that the Legislature will convene 
in January without the rest of Texas allowed into 
the important rooms of the Capitol with legislators 
and necessary staff. One committee chairman 
stated, “I’m not sure we’re going to allow 
anyone on the floor. I don’t know if 
either chamber is going to be open 
next year.”

The Senate, with 31 members and necessary 
staff in attendance, could probably meet in its 
regular chamber with the desks moved apart — 
socially distanced, but operational. But the House, 
with 150 members and staff in the room, might 
be forced to take over the balconies to conduct 
business safely with everyone in the chamber.

Those Chamber galleries are ordinarily for the 
public, lobbyists and others who want to watch the 
proceedings. It’s contemplated that possibly the 
public, the lobby and the media might all be forced 
out, left to follow the action online. The Senate 
might have its galleries open, but while we’re in this 
pandemic, there will be rules for social distancing.

The members of the 87th Legislature might be as 
busy as usual, but they might be alone in a building 
designed for a multitude.

With that background, the following are 
potential TACO legislative issue in full:

I. Commercial Property Tax Appraisal
The Texas Constitution provides that “[t]axation 

shall “be equal and uniform.” Tex. Const. art. VIII, § 
1(a). The Tax Code provides that “[t]he market value 
of property shall be determined by the application 
of generally accepted appraisal methods and 
techniques.” Tex. Tax Code § 23.01(b). The Tax Code 
includes the “cost method,” “income method,” 
and “market data comparison method” as 
acceptable appraisal methods. Id. §§ 23.011–.013. 
However, the Tax Codes require that «[t]he same 
or similar appraisal methods and techniques shall 
be used in appraising the same or similar kinds of 
property.» Id. § 23.01(b).

Additionally, Texas courts have held that the 
“constitutional mandate of equality and uniformity 
requires only that all persons falling within the 
same class be taxed alike.” Midcon Compression, 
L.L.C. v. Reeves County Appraisal Dist., 478 S.W.3d 
804, 816 (Tex. App.—El Paso 2015), aff’d in 
part, rev’d in part, 563 S.W.3d 207 (Tex. 2018). 
Therefore, a statutory provision that would allow 
property owners of the same type of property 
(e.g., RV parks) to select different appraisal methods 
would likely violate the Texas Constitution and 
existing Tax Code provisions.

Two potential options to address the issue 
are below:

Appraisal Increase Caps:
• Currently, the appraised value of a residence 

homestead may not increase by more than 
10 percent each year. Tex. Tax Code § 
23.23(a); Tex. Const. art. VIII, § 1(i)

• Extending the appraisal caps to other types 
of property could reduce the annual appraisal 
increases certain RV parks incur.

• Multiple bills to extend the appraisal cap to 
all real property (HB 878/HJR 47, HB 945/HJR 
50) and to commercial property (HB 4329/HJR 
136) were filed last session. Only one of the 
bills filed received a hearing in committee.

• Ways & Means held a hearing on HB 878/HJR 
47, which would have set an appraisal increase 
cap of five percent on all real property. The 
fiscal note projected a five year state cost 
of $7.2 billion if the bill and constitutional 
amendment passed. The fiscal analysis was 
as follows:

Contingent on the passage of a constitutional 
amendment, the bill would require appraisal 

districts to limit the growth in the appraised value 
of real property to 5 percent per year creating 
a fiscal impact on the state and units of local 
government. The analysis was based on appraisal 
roll information reported electronically by appraisal 
districts. The year to year percent change in value 
for a large random sample of real properties listed 
on the appraisal roll in each of the two most recent 
years was calculated and the results were sorted 
by percent change. The value loss resulting from 
the proposed limitation was calculated for real 
properties that increased in value more than five 
percent. Value lost to the existing 10 percent value 
limitation on homestead property was excluded. 
The results were extrapolated to all real property. 
Value losses would occur in proportion to future 
real property growth rates. Mathematical modeling 
supported by historical data from the existing 
10 percent cap shows that, when property value 
growth rates are relatively stable, value losses 
increase substantially in the second year after the 
imposition of a value growth cap and then increase 
at a decreasing rate. The value loss was adjusted in 
the second and succeeding years of the analysis to 
reflect this growth pattern.

Projected tax rates were applied to the taxable 
value losses through the five-year projection period 
to estimate tax revenue losses to school districts, 
special districts, cities and counties.

Special Appraisal Methods:
• The Tax Code provides numerous methods 

of special appraisal for different classes of 
property including “dealer’s motor vehicle 
inventory,” “dealer’s vessel and outboard 
motor inventory,” “dealer’s heavy equipment 
inventory,” “retail manufactured housing 
inventory,” and “solar energy property.” 
Tex. Tax Code §§ 23.121–.26

• In one example, the provision for solar energy 
property states that “[t]he chief appraiser shall 
use the cost method of appraisal to determine 
the market value of solar energy property.” 
Id. § 23.26(b)

• A special appraisal method for RV parks could 
specify the method of appraisal that each 
chief appraiser must use when 
determining the market value 
of RV parks
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With the COVID-19 situation With the COVID-19 situation 
continuing in Texas, there are continuing in Texas, there are 
some important programs and some important programs and 
policies going on in state and policies going on in state and 
federal policies.federal policies.
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MY CAMPGROUND IS FULL!

Camping has never been more popular! Across Texas and the U .S .A ., RV sales and rentals are up, 
and campgrounds are filling to capacity .  How do you take advantage of this great opportunity 
for your business and limit your liability at the same time?

How you can limit your liability during the COVID-19 Camping Surge.

Irene Jones, Campground Program Manager, Marshall & Sterling Insurance 

• TACO fights for park operator rights

• TACO helps pass laws to protect your 
business

• TACO issues timely COVID updates for 
Texas and its effects on the campground 
industry

• TACO has great marketing programs 
included in your membership – free 
listings: TexasCampgrounds.com &  
2021 Texas RV Travel & Camping Guide

Don’t Miss
This

Opportunity!
This year’s guide will 
be better than ever!

Pay your dues by September 1st
to get the 10% early bird discount!

1-877-518-1989
Email: rhodes@texascampgrounds.com

www.texascampgrounds.com
www.tacomembers.com

Set clear expectations about what to expect at 
your park. Start by thinking about the camping segment 
you serve best — families, 55 and over only, long term 
stays, weekenders, etc. Your website and Facebook page 
should present a clear idea of what campers can expect 
regarding amenities, COVID-19 related restrictions required, 
general rules and cancellation policies. Don’t be afraid to say 
no when people push for things you do not offer, such as 
large group outings or tent camping.

Understand the 
needs of new campers. 
Just because you own a 
$100,000 RV does not 
mean you know how 
to park it! Fortunately, 
most campground 
insurance policies 
provide park owners 
Trailer Spotting coverage 

for parking RVs or guiding RVs into campsites. Communicate 
early and often with new campers to orient them to other 
unique aspects of camping at your park so they learn quickly 
how to be good campground citizens.

Enforce rules, document incidents and make 
sure you have the coverage protection you need. 
Liability for spreading COVID-19 is generally excluded on 
business insurance, but the increase in new campers in 
tense times creates another liability exposure — agitated 
campers, rule breakers and rowdy campers. Establish 
behavior expectations and share your rules, starting with 
your reservation and check-in process. Have a waiver that 
states that campers agree for all parties to follow the rules 
provided or they will be subject to ejection. Enforce rules 
swiftly and complete incident reports for all incidents, so 
you have a record on file if a lawsuit or problem arises later. 
And, even when you do all the right things, you can still be 
sued. So, make sure you have the enough liability insurance 
coverage to protect your assets in event of a covered loss. 
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Rowley Insurance was voted by TACO Campground 
members to be the 2020 Supplier of the Year!

This award is presented annually to an industry 
supplier that exemplifies excellence in product, 
customer service and support. This award 
winner goes the extra mile for its customers 
and the industry.

The Supplier of the Year Award is ordinarily 
presented to the winner annually at the TACO 
Meeting and Trade Show. Congratulations Ken 
Rowely and staff for your Excellence in Service 
for our TACO members!
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Ken Hinz 

Traders Village 
Grand Prairie, TX

REGION 3, PRESIDENT 
Randall Dally 

Rayburn RV Hideout 
Brookeland, TX

REGION 4, TREASURER 
Doug Shearer 

Parkview Riverside RV Park 
Rio Frio, TX
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Gwen Craig 

Timber Ridge RV Village 
Magnolia, TX
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Alysha Webster 

Victoria Palms RV Resort 
Hidalgo, TX

REGION 7, PAST PRESIDENT 
Cheryl McLaughlin 

Hatch RV Park 
Corpus Christi, TX

Directors At Large
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Susie Prater
Forest Retreat
Paradise, TX

DIRECTOR AT LARGE 
Doug Jensen 

Texas Lakeside RV Resort 
Port Lavaca, TX
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Bryan Kastleman 

Yogi Bear’s Jellystone Park™ 
Camp-Resort: Guadalupe River 

Kerrville, TX
––––––––––

TRADE REPRESENTATIVE 
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––––––––––
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Ron Hinkle 
Austin, TX

––––––––––
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TEXAS CAMPGROUNDS

TACO OfficersTACO Officers
& Directors& Directors

WELCOME!
NEW CAMPGROUND MEMBERS

REGION 1
THE RETREAT RV RESORT 

7516 Interstate 27 
Lubbock, TX 79404

REGION 2
1770 I-30 WEST RV PARK 

1770 W I-30 
Greenville, TX 75402

AMAZING TEXAS RV RESORT 
17506 FM 782 N 
Tatum, TX 75691

CORRAL CITY RV PARK 
14007 Corral City Drive 
Corral City, TX 76226
DOVE HILL RV PARK 

3077 CR 600 
Famersville, TX 75442
INDIAN HILLS RV PARK 

6997 Indian Hills Rd 
Aubrey, TX 76227

REGION 2, continued
ROCKIN H RV RANCH 
1478 Union Hill Rd 
Sanger, TX 76266

WANDERING OAKS RV PARK 
10502 IH 20 

Eastland, TX 76448
WEST BAY MARINA & RV PARK 

 6925 Liberty School Tap Rd 
Azle, TX 76020

REGION 3
VISTA RIDGE RV PARK 
1238 County Rd 125 
Elmendorf, TX 78112

REGION 4
CENTRAL TEXAS RV PARK 

349 FM 1105 
Georgetown, TX 78626
HOME AGAIN RV PARK 

1880 FM 20 
Red Rock, TX 78662

REGION 4, continued
LIGHTNING RANCH RV PARK 

818 FM 1283 
Pipe Creek, TX 78063

PRICKLY PEAR RV PARK 
135 Three Oaks Lane 
Bastrop, TX 78602

SAN GABRIEL RV COMMUNITY 
& STORAGE 
213 CR 270 

Leander, TX 78641

REGION 5
CEDAR COVE RV RESORT 
3910 Tri City Beach Rd 

Baytown, TX 77523
MUSTANG RV RESORT 

300 E Cotter Ave 
Port Aransas, TX 78373

REGION 6
SAFARI VISTA RV PARK 

1163 CR 431 A 
Pleasanton, TX 78064

NEW TRADE MEMBERS

ACCESSPARKS 
Tim Rout. . . . . . 858-353-0845 

2869 Historic Decatur Rd 
San Diego, CA  92106 

www.accessparks.com  •  sales@accessparks.com
13 years as end-to-end managed services 

provider (MSP), offering true broadband Wi-Fi 
to RV Parks nationwide. Every installation 
fiber optic fed with $0 installation charges. 
We guarantee quality with over 30 million 

happy campers served annually.

NEWBOOK 
Gemma Todd. . . . . 310-855-3773 
3680 Wilshire Blvd, Ste P04-1186 

Los Angeles, CA 90010 
https://www.newbook.cloud/us/ 

gemma.tm@newbook.cloud
All in one campground 
management platform.

FORTE RV BUSINESS SUPPORT 
Tony Forte . . . . 512-577-4738 
5900 Balcones Drive Ste 100  

Austin, TX  78731 
www.forterv.com  •  support@forterv.com

Let us take care of the bookkeeping, 
marketing, and other administrative 
stuff so you can get back to the fun 

part of running your business.

MARKETING BONFIRE 
Heather Dudley . . . . . 254-366-5025 

405 Greystone Drive 
Lorena, TX 76655 

www.marketingbonfire.com 
heather@marketingbonfire.com

Social media management & advertising, 
content writing, & customized marketing 
strategies to better engage your target 

audience & keep your park full.

PURE ENERGY CONSULTING 
Shana Bailey. . . . 903-265-8095 
PO Box 688, Chandler, TX 75758 

shana@consultpure.com   •  www.consultpure.com
Specializing in assisting businesses to 
get the best possible electric and gas 

rates in all deregulated markets.

TEXAS HOME BASE MAIL 
FORWARDING SERVICES 

Elaine Pennartz . . . . . 940-766-2095 
1530 PB Lane, Wichita Falls, TX 76302 
www.texashomebase.com  •  txhomebase@gmail.com 

Texas Home Base Mail Forwarding/
Scanning Service has been providing 
quality mail forwarding and scanning 

services to our clients since 2002. If you 
have access to the internet anywhere 
in the world you have access to your 

mail with our scanning service.
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I’m just going to say it. If your park is not active on social 
media, you are missing a prime opportunity to fill your 
campground. Not only that, your competitors who are active 
have been snagging what could have been reservations 
in your park. Campers must not only know you exist but 
choose to visit you over many other campgrounds.

Give guests a reason to book with you. Make them feel 
like they not only know you but are missing out by not 
staying at your campground. Most importantly, post often 
to stay fresh on people’s minds. Here are some great ideas 
sure to have your followers taking notice:

• Pictures around the park, facilities, pool, 
and other amenities

• Upcoming park or local events and attractions
• Past guest comments and reviews
• RV/camping tips, tricks, and advice
• Meal ideas and recipes
• Insight about the owners, staff, and park history

Encourage potential guests, along with guests past and 
present, to interact with your business on Facebook and 
Instagram. Then make it your mission to build meaningful 
relationships with your followers before they ever book a 
stay. Since social media is all about relationships, you are 
able to develop personal connections on a mass scale right 
on your page.

Social media is like a campfire. Gather your audience and 
tell your best story. H

Did You Know?Did You Know?
RELATIONSHIPS BECOME RESERVATIONSRELATIONSHIPS BECOME RESERVATIONS

For fifty more great social media post ideas, 
visit: https://marketingbonfire.com/fifty-social-post-ideas/

Heather Dudley — Marketing Bonfire
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When my daughter was 12, we traveled around the country 
for a year in an RV, staying in a different campground 
every three or four days. I gave Sondra a very unusual 

homeschool assignment to tie in with our trip. We called it 
“Undercover Cop.” At each campground, she went with me to 
register our RV. Her job was to simply record how many staff 
members acknowledged her in some way, and then to create a 
graph showing those interactions. She was to document how 
friendly the staff members were to her, especially at campgrounds 
marketing themselves as family friendly. The result of our highly 
scientific survey? One campground! Out of the 103 campgrounds 
we visited, only staff members at the Jellystone Yogi Bear 
Campground in Frankenmuth, Michigan, commented on her cute 
headband and then asked what activities she enjoyed doing.

It’s a known fact: if children are made to feel special, 
parents have a positive impression about an RV park. 
The following are some ways to establish personal contact 
with young guests so they feel welcome:
1. Display a large bulletin board or white board by the park 

entrance. Label it VIK, “Very Important Kids.” As children 
check in with parents, invite them to autograph the board. 
With a parent’s permission, take a Polaroid or digital picture of 
the young guests. Make sure to write their name on the back 
of the photo because this is a golden marketing opportunity. 
Several weeks after the family’s visit, mail the photo to the 
child with a note saying, “Thanks for staying with us at the 
Hidden Valley RV Park. Here’s a picture to remind you of the 
fun time you had. Hope to see you again!” If you feel really 
ambitious, mount the photo on a small calendar imprinted with 
the name of your campground. Parents will proudly display the 
calendar, creating a daily reminder of their visit.

2. As children arrive, hand them an activity sheet with information 
about how to play “RV Park Scavenger Hunt.” Ask them to find 
answers to some of the following questions:
• How many sidewalk lights are there from the sidewalk 

to the front door?
• What does the inscription say on the wishing well by 

the pond?
• What is the name of our resident cat?
After children complete the survey and turn it in at the 
front desk, they receive a small gift or coupon for a free 
ice cream cone.

3. Prepare small swag bags for children. These can include a deck 
of cards, a piece of candy, or another treat. The contents don’t 
have to be expensive because the children will have fun finding 
the bags. As the family registers, tell them, “We have a small 
gift for Ashley. After you are settled, follow these clues to your 
gift.” Then list a set of directions, such as: “From the front steps 
of the office, turn left at the sidewalk. Look for the heart-shaped 
boulder and turn right, etc.” Continue the clues until the child 
finds a gift labeled with their name, which can simply be behind 
the registration desk! It’s not uncommon for campground 

owners to hear, “I liked looking for my prize. Can you hide it 
again in a different place and give me different clues?”

4. Try to provide some nature-related activities. One campground 
planned a “Mud Pie Making” event for kids to actually get 
their hands dirty and play in the mud. Offer nature hikes or a 
chance to observe frogs and ducks in a natural or man-made 
pond. Set up some easels outdoors with a variety of colored 
paints available. Let kids use small twigs, pinecones, or whatever 
natural item they find on the ground to use as a paintbrush. 
This produces creative paintings with a modern art feel! 
You’ll get a kid’s attention by offering a chance to take part in 
the “Leaf Cutting Salon.” Have kids find leaves on the ground. 
Provide scissors so kids can “cut” the hair of their leaf face. 
Cutting leaves is easy and something most kids haven’t done. 
Simply add a few wiggle eyes to complete this well-groomed 
creation. Parents will applaud you for getting kids away from 
video games! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

5. Most campgrounds plan special events on traditional holidays, 
such as July Fourth or Halloween. Sure, children enjoy these 
activities, but how about celebrating some “untraditional” 
holidays? Why not celebrate National Clown Day on August 5? 
Pass out red noses when families register. Hire a clown or juggler 
to perform during your ice-cream social. Ask kids to put on a 
talent show featuring a circus theme. Fill a wagon with popcorn 
and go from site to site, passing out (or selling) bags of popcorn. 
These events are fun for adults and kids. Who knows? Maybe a 
few kids will write about celebrating this unusual holiday in the 
annual “What I Did This Summer” essay!

As you can see, it only takes a small amount of extra effort to 
make children feel like welcome guests. Parents appreciate the 
thoughtfulness you exhibit towards their children, and are likely 
to tell their friends about your family-friendly RV campground. H

Catering to Catering to KKiiddss
IS YOUR CAMPGROUND TRULY FAMILY FRIENDLY?IS YOUR CAMPGROUND TRULY FAMILY FRIENDLY?
By Silvana Clark

Silvana Clark has stayed in over 350 campgrounds across the U.S., 
Canada, and overseas. She frequently presents keynotes and 

workshops on how campground owners can improve customer 
service and increase the number of guests who turn into repeat 
customers. For more information, visit www.silvanaclark.com.

 

Call Me! 

or RV Park? 
Looking to Sell or Invest in a Campground 

Ryan McGahey, 
Broker/Owner 

Broker & RV Park Owner

512-265-5700 
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ACCOUNTING / BOOKKEEPING
CAMPGROUND REFUND
JIM DIXON . . . . . . . . . . . . . . . . . . . . . .  214-546-7886
jim@campgroundrefund.com
Hurst, TX
Performing no risk contingency fee sales tax recovery 
refund on utilities & construction for RV Campgrounds
www.campgroundrefund.com
FIRESIDE ACCOUNTING
LINDSEY FOOS . . . . . . . . . . . . . . . . . . . 303-816-8528
lindsey@firesideaccounting.com
Castle Rock, CO
A turn-key accounting solution, offering full bookkeeping services 
to campgrounds, RV parks, RV resorts & multi-park businesses
www.firesideaccounting.com
FORTE RV BUSINESS SUPPORT
TONY FORTE  . . . . . . . . . . . . . . . . . . . . .512-577-4738
support@forterv.com
Austin, TX
Let us take care of the bookkeeping, marketing, & other administrative 
stuff so you can get back to the fun part of running your business.
www.forterv.com

BANKING / FINANCE
AMERIS BANK SBA & USDA LENDING
BRUCE HURTA . . . . . . . . . . . . . . . . . . . .281-384-2595
bruce.hurta@amerisbank.com
Houston, TX
SBA & USDA lending — Ameris Bank is one of the 
top-ranked SBA & USDA lenders in the country & is 
dedicated to helping small businesses grow.
www.AmerisBank.com

BENEFITS
ONE DENTAL
BILL BRIDGES . . . . . . . . . . . . . . . . . . . . .361-881-3834
bill.medsuppplans@att.net
Corpus Christi, TX
The best dental benefit on the market — save on every 
visit, no maximums, no waiting periods, & access to great 
dentist memberships starting at $19.95/month.
TACO.1dental.group/memberEnrollment

CABLE TV & SATELLITE SYSTEMS
GLOBAL SATELLITE SOLUTIONS
ROGER ODEM  . . . . . . . . . . . . . . . . . . . .817-422-8519
roger76017@gmail.com
Mansfield, TX
DirecTV, satellite, internet & surveillance cameras 
for RV parks, hotels & man camps
www.globalsatsolutions.net
IT’S ALL ABOUT SATELLITES
BARRY CONLEY . . . . . . . . . . . . . . . . . . .800-951-1979
barry@itsallaboutsatellites.com
Albuquerque, NM
DIRECTV / Satellite TV / Satellite Systems
www.itsallaboutsatellites.com

CAMPGROUND EQUIPMENT / STORE GOODS
CAMCO
GREG McCOOL . . . . . . . . . . . . . . . . . . . 336-543-3813
info@camco.net
Greensboro, NC
Campground store display, freshwater, hardware, enviro-friendly 
cleaners. Sanitation products, sewer hoses, chemical tote tanks
www.www.camco.net
JAMESTOWN ADVANCED PRODUCTS
SHARI HALLENBECK . . . . . . . . . . . . . . 800-452-0639
marketing@jamestownadvanced.com
Jamestown, NY
Commercial site amenities for campgrounds, parks, & rec areas
www.jamestownadvanced.com
KANGAROO JUMPER INC.
COURTNEY CHILDRESS . . . . . . . . . . . . 865-387-8706
courtney@kangaroojumper.com
Arlington, TX
Helping make playgrounds more fun by delivering & 
installing the market’s leading Jumper product.
www.kangaroojumper.com

CAMPGROUND EQUIPMENT / STORE GOODS, continued
KRAFTSMAN COMMERCIAL 
PLAYGROUNDS & WATER PARKS
KRIS SODERBERG  . . . . . . . . . . . . . . . . .281-353-9599
info@kraftsmanplay.com
Spring, TX
Playgrounds, splash parks, shade, shelter, site amenities, & more!
www.kraftsmanplay.com
THE JUMP PAD
DENNIS MACREADY . . . . . . . . . . . . . . .865-387-5667
thejumppad@gmail.com
Smyrna, TN
The most popular jumping attraction! It’s fast, 
safe, & can be rolled up & stored.
www.thejumppad.com
WILCOR INTERNATIONAL
SUSAN CORRIGAN  . . . . . . . . . . . . . . . 800-346-2345
susanc@wilcor.net
Frankfurt, NY
Camping goods — outdoor wholesale supplier
www.wilcor.net

CONSULTING
GORIN + COHEN CONSULTING GROUP LLC
JAYNE COHEN . . . . . . . . . . . . . . . . . . . 800-897-8836
info@gorincohenconsulting.com
Meredith, NH
National consulting group specializing in RV park & campground 
design, development, investment & operations, land planning 
& design; feasibility studies, operational audits & more.
www.gorincohenconsulting.com
MATTHEWS CONSULTING
WENDY MATTHEWS . . . . . . . . . . . . . . .903-372-7777
wmatthewsbc@gmail.com
Canton, TX
Plan, design, pre-opening, marketing & start-up 
operations. A comprehensive fully integrated outdoor 
hospitality, park, recreational & resort firm.
www.matthewsbcg.com
MOORE’S CAMPGROUND CONSULTING 
JOE MOORE . . . . . . . . . . . . . . . . . . . . . .817-999-4108
moorescampgroundconsulting@gmail.com
Mineola, TX
Professional campground assessment
www.moorescampgroundconsulting.com
OUTDOOR DESIGN GROUP
MATT CORRION . . . . . . . . . . . . . . . . . . 303-993-4811
info@odgdesign.com
Arvada, CO
RV park & campground & use planning, design, 
financial analysis, marketing, start-up, & operations consulting. 
We also do landscape, irrigation & signage design.
www.odgdesign.com

ELECTRICAL
B & B ELECTRICAL
MATT LINNELL . . . . . . . . . . . . . . . . . . . 888-391-3802
sales@bbelec.com
Keego Harbor, MI
Electrical supplies for RV parks
www.bbelec.com
INFINITY POWER PARTNERS, LLC
NICK ALTMAN . . . . . . . . . . . . . . . . . . . 713-559-0558
nick@infinitypowerpartners.com
Houston, TX
Electricity & natural gas procurement management 
solutions, risk management services & marketing insight 
through the development of client-specific strategies.
www.infinitypowerpartners.com
PURE ENERGY CONSULTANTS
SHANA BAILEY  . . . . . . . . . . . . . . . . . . 903-265-8095
shana@consultpure.com
Chandler, TX
Pure Energy Consultants is dedicated to finding the best 
possible energy rates for you, so you don’t have to.
www.consultpure.com

ELECTRICAL, continued
PURE ENERGY CONSULTING
SHANA BAILEY  . . . . . . . . . . . . . . . . . . 903-265-8095
shana@consultpure.com
Chandler, TX 75758
Specializing in assisting businesses to get the best possible 
electric & gas rates in all deregulated markets.
www.consultpure.com
TEXEN POWER COMPANY
TOM STUBBLEFIELD  . . . . . . . . . . . . . . .281-989-7440
tstubblefield@texenpower.com
Georgetown, TX
Aggregator Agent for electric power / commercial 
electricity, save you up to 35%
www.texenpower.com
UTILITY SUPPLY GROUP
WADE ELLIOT . . . . . . . . . . . . . . . . . . . . 800-800-2811
wade@go-usg.com
Kingston, WA
RV park utility products
www.go-usg.com
YOUR ELECTRICAL SOLUTIONS
MAGGIE LINNELL . . . . . . . . . . . . . . . . . 855-644-2400
sales@yourelectricalsolutions.net 
Lake Orion, MI
Electrical supplies for MH & RV parks 
www.yourelectricalsolutions.net

FRANCHISE SERVICES
KOA
LARRY BROWNFIELD  . . . . . . . . . . . . . 406-248-7444
ranchisesales@koa.net
Billings, MT
Campground franchising
www.ownakoa.com

FRONT OFFICE / ONLINE RESERVATIONS PROVIDER
ASTRA
MATT SMITHSON  . . . . . . . . . . . . . . . . .214-996-7216
matt.smithson@aspiraconnect.com
Dallas, TX
Software, online reservations
www.aspiraconnect.com/astra
CAMPLIFE INC.
TYLER DUFFY . . . . . . . . . . . . . . . . . . . . .316-648-1566
conventions@camplife.com
Mount Juliet, TN
Creating reservation & park management software to help operators 
easily maximize their properties & provide superior guest experiences.
www.getcamplife.com
CAMPSPOT
GRIFFIN ENGEL . . . . . . . . . . . . . . . . . . . .616-226-5500
griffin.engel@campspot.com
Grand Rapids, MI
Revenue maximizing reservations & 
campground management software
www.joincampspot.com
NEWBOOK
GEMMA TODD . . . . . . . . . . . . . . . . . . . 310-855-3773
gemma.tm@newbook.cloud
Los Angeles, CA 90010
All in one campground management platform
www.newbook.cloud
RESNEXUS
TRAVIS ORTON . . . . . . . . . . . . . . . . . . .385-218-2637
info@resnexus.com
Salem, UT
Management software for any business operating a reservation 
system to rent, lease or schedule a campground
www.resnexus.com

INSURANCE 
ARK ASSURANCE
JOHN HINSLEY . . . . . . . . . . . . . . . . . . . 903-509-2292
hinsley@arkassurance.com
Tyler, TX
RV Park Insurance
www.arkassurance.com

TACOMEMBERS.COM
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INSURANCE, continued 
LEAVITT RECREATION & HOSPITALITY INSURANCE
MARVIN AGA . . . . . . . . . . . . . . . . . . . . 800-525-2060
marvin-aga@leavitt.com
Sturgis, SD
Specialized Insurance for RV Parks, Campgrounds, & 
Resorts. #1 in the industry for over 40 years!
www.lrhinsurance.com
MARSHALL & STERLING CAMPGROUND 
INSURANCE PROGRAM
IRENE JONES  . . . . . . . . . . . . . . . . . . . . .800-782-2926
ijones@marshallsterling.com
Monticello, NY
Insurance broker with new, exclusive campground 
insurance carrier & industry leading safety resources 
www.campgroundandhospitalityinsure.com
PHILADELPHIA INSURANCE
LANCE GOFF  . . . . . . . . . . . . . . . . . . . . .469-221-7932
lance.goff@phly.com
Plano, TX
RV Park Insurance
www.phly.com
ROWLEY INSURANCE
KEN ROWLEY . . . . . . . . . . . . . . . . . . . . 800-880-9397
ken@rowleyinsurance.com
Austin, TX
RV Park Insurance
www.rowleyinsurance.com 

INTERNET MARKETING
MARKETING BONFIRE
HEATHER DUDLEY . . . . . . . . . . . . . . . . 254-366-5025 
heather@marketingbonfire.com
Lorena, TX 76655
Social media management & advertising, content 
writing, & customized marketing strategies to better 
engage your target audience & keep your park full.
www.marketingbonfire.com

LAUNDRY
BEST WASH INC.
JAMES WEST . . . . . . . . . . . . . . . . . . . . .281-441-2465
james@bestwashinc.com
Commercial laundry equipment, sales & service, designs & more
www.bestwashinc.com
CLEC/COMMERCIAL & COIN 
LAUNDRY EQUIPMENT CO.
MICHAEL HAND  . . . . . . . . . . . . . . . . . 800-888-0074
mikehand@clecco.com
Pasadena, TX
Sales / service / parts for coin & card operated laundry equipment
www.clecco.com

MANAGEMENT
ADVANCED OUTDOOR SOLUTIONS
KATHLEEN WALSH . . . . . . . . . . . . . . . 800-579-9796
kwalsh@advanced-outdoor.biz
Matlacha, FL
RV resort, RV park, campground management — 
3rd party management consulting.
www.advanced-outdoor.biz
IVEE GROUP LLC
BEN BRICE  . . . . . . . . . . . . . . . . . . . . . . 404-477-6804
info@ivee.com
Atlanta, GA
Hospitality management
www.ivee.com
NEWPORT PACIFIC CAPITAL COMPANY
KARRI SEEDS . . . . . . . . . . . . . . . . . . . . 281-334-6426
karri.seeds@newportpacific.com
League City, TX
Management & development
www.newportpacific.com

MISCELLANEOUS
TEXAS HOME BASE MAIL FORWARDING SERVICES
ELAINE PENNARTZ . . . . . . . . . . . . . . . 940-766-2095
txhomebase@gmail.com
Wichita Falls, TX
Texas Home Base Mail Forwarding/Scanning Service has been 
providing quality mail forwarding & scanning services to our clients 
since 2002. If you have access to the internet anywhere in the 
world you have access to your mail with our scanning service.
www.texashomebase.com

PARK MODEL / GLAMPING ACCOMMODATIONS
ATHENS/CHAMPION HOME BUILDERS
KEVIN KAMIN . . . . . . . . . . . . . . . . . . . .817-402-0215
kkamin@championhomes.com
Mansfield, TX
Manufacturer of park models & RVs
www.athensparkhomes.com
CONESTOGA WAGON CO.
JASON OLSON . . . . . . . . . . . . . . . . . . . .307-277-0525
jason@cwagons.com
Bloomington, ID
Luxury glamping wagons, a unique rental accommodation
www.conestogawagonco.com 
LELAND’S CUSTOM CABINS
CAROL STEVENS . . . . . . . . . . . . . . . . . .817-587-6520
carol@lelandscabins.com
Grandview, TX
Cabins, portable buildings, RV covers.
www.lelandscabins.com
PINNACLE PARK HOMES
TERRI STEWART . . . . . . . . . . . . . . . . . . .866-574-5159
terri@pinnacleparkhomes.com
Ochlocknee, GA
Park model homes & cabins
www.pinnacleparkhomes.com
PLATINUM COTTAGES
PENNI FEIL  . . . . . . . . . . . . . . . . . . . . . . 903-675-2525
pfeil@platinumparkhomes.com
Malakoff, TX
Park model manufacturer
www.platinumcottages.com
ULRICH CABINS
BRIAN POKRIFCSAK  . . . . . . . . . . . . . . . 817-401-1651
brian@ulrichcabins.com
Cleburne, TX
Park models, log cabins & homes
www.ulrichcabins.com

PRINTING & PUBLISHING
AGS GUEST GUIDES
MICHAEL MOORE . . . . . . . . . . . . . . . . . 877-518-1989
michael@texasadvertising.net
Crowley, TX
Guest guides, site maps & marketing
www.agspub.com
SOUTHEAST PUBLICATIONS
BRIAN MCGUINN . . . . . . . . . . . . . . . . . 800-832-3292
brian@southeastpublications.com
Deerfield Beach, FL
Guest guides, printing & marketing
www.southeastpublications.com

PROMOTION
GOOD SAM
CHRISTINE DISTL / 
DAWN WATANABE . . . . . . . . . . . . . . . 800-685-6246
cdistl@goodsam.com
Oxnard, CA
Travel guide, website, mobile app & social media marketing.
www.goodsam.com

REAL ESTATE
BAEHRE REAL ESTATE LLC
RUSSELL BAEHRE . . . . . . . . . . . . . . . . . 830-896-5050
info@rvparksforsale.com
Kerrville, TX
RV park real estate
www.rvparksforsale.com
KAPLAN BROKERAGE GROUP — 
MARCUS & MILLICHAP
JESSE PINE . . . . . . . . . . . . . . . . . . . . . . .303-328-2074
jesse.pine@marcusmillichap.com
Denver, CO
National commercial real estate investment 
sales, financing & advisory services
www.kaplanbrokeragegroup.com
YALE REALTY & CAPITAL ADVISORS
DANA SMITH . . . . . . . . . . . . . . . . . . . . 303-323-5649
dana@yaleadvisors.com
Miami, FL
Real Estate Brokerage - specializing in brokerage & financing 
nationwide for the RV & manufactured housing industry
www.yaleadvisors.com

RV DEALER, REPAIR & SERVICE
ATLAS MOBILE HOME & RV PARTS
BILL THOMAS  . . . . . . . . . . . . . . . . . . . 713-699-0276
bill@180039atlas.com
Houston, TX
Wholesale supplier of mobile home & RV parts
www.180039atlas.com
LAND ‘N’ SEA DISTRIBUTION
SHAUNNA BATTLES  . . . . . . . . . . . . . . 800-432-7652
shaunna.battles@landnsea.com
Mansfield, TX
RV parts distributor
www.landnsea.net 
PPL MOTOR HOMES
DIANA LEBLANC-LINK  . . . . . . . . . . . . .713-988-5555
diana.l@pplmotorhomes.com
Houston, TX
RV consignment dealer
www.pplmotorhomes.com

WEBSITE SERVICES
INSIDER PERKS
BRIAN SEARL . . . . . . . . . . . . . . . . . . . . .216-232-3132
brian@insiderperks.com
Cleveland, OH
Internet & marketing
www.insiderperks.biz
MOREPRO MARKETING INC
SCOTT CHARTERS . . . . . . . . . . . . . . . . 602-396-4241
scott@morepro.com
Phoenix, AZ
Ensuring RV park & campground success for over 16 years with 
website services, design, ADA services, hosting, & marketing.
www.morepromarketing.com
TXAD WEB DEVELOPMENT & DESIGN
NEIL POWERS . . . . . . . . . . . . . . . . . . . . . 877-518-1989
neil@texasadvertising.net
Crowley, TX
Website design, hosting, & marketing
www.txadweb.com

WIRELESS INTERNET PROVIDER
ACCESSPARKS
TIM ROUT . . . . . . . . . . . . . . . . . . . . . . . 858-353-0845
tim.rout@accessparks.com
San Diego, CA
13 years as end-to-end managed services provider (MSP), offering 
true broadband Wi-Fi to RV Parks nationwide. Every installation 
fiber optic fed with 0 installation charges. We guarantee quality 
with over 30 million happy campers served annually.
www.accessparks.com
CC CONSULTING
COLIN CASSELLS . . . . . . . . . . . . . . . . . 866-884-2294
sales@cassellsconsulting.com
League City, TX
Wi-Fi/internet provider, security cameras, network security, help 
desk services, VoIP, controlled access & managed IT services.
www.cassellsconsulting.com
TENGO INTERNET
KIMBERLY CHUNG . . . . . . . . . . . . . . . . .512-469-7660
kchung@tengointernet.com
Austin, TX
Wireless internet provider
www.tengointernet.com

Being a TACO Member 
has great benefits!

Remember to always 
call a TACO Member first 
for support & services!
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www.tengointernet.com | 855-855-7474 |  info@tengointernet.com
C O N T A C T  U S  T O  G E T  C O N N E C T E D  F O R  S U C C E S S

We're With You

HELPING YOU
AND YOUR GUESTS
STAY CONNECTED

Get Connected.

19 YEARS OF EXPERIENCE AS THE
TRUSTED LEADER IN OUTDOOR

CONNECTIVITY SOLUTIONS

WIFI SOLUTIONS THAT WORK. GUARANTEED. 

II. Water Code – Administrative Fees on 
RV Parks

Current law (see below) does not allow a 
municipal water utility or water district to charge 
administrative fees to RV parks, and a RV park 
cannot be charged for water service that is 
not consistent with rates of other commercial 
entities within the service area. A water district 
is a local, governmental entity that provides 
limited services to its customers and residents. 
Examples of water districts include municipal utility 
districts, water control and improvement districts, 
special utility districts, and river authorities, and are 
subject to Chapter 49 of the Texas Water Code. 
Chapter 13 of the Texas Water Code governs 
municipal water service.

Sec. 49.2122. ESTABLISHMENT OF CUSTOMER 
CLASSES. (a) Notwithstanding any other law, 
a district may establish different charges, fees, 
rentals, or deposits among classes of customers 
that are based on any factor the district considers 
appropriate, including:

(1) the similarity of the type of customer to other 
customers in the class, including:

(A) residential;
(B) commercial;
(C) industrial;
(D) apartment;
(E) rental housing;
(F) irrigation;
(G) homeowner associations;
(H) builder;
(I) out-of-district;
(J) nonprofit organization; and
(K) any other type of customer as determined 

by the district;
(2) the type of services provided to the 

customer class;
(3) the cost of facilities, operations, 

and administrative services to provide service to a 
particular class of customer, including additional 
costs to the district for security, recreational 
facilities, or fire protection paid from other 
revenues; and

(4) the total revenues, including ad valorem 
tax revenues and connection fees, received by the 
district from a class of customers relative to the 
cost of service to the class of customers.

(a-1) Notwithstanding Subsection (a), a district 
that provides nonsubmetered master metered utility 
service, as defined by Section 13.087(a)(1), to a 

recreational vehicle park, as defined by Section 
13.087(a)(3):

(1) shall determine the rates for that service on 
the same basis the district uses to determine the 
rates for other commercial businesses that serve 
transient customers and receive nonsubmetered 
master metered utility service from the district; and

(2) may not charge a person who owns or 
operates a recreational vehicle park that receives 
nonsubmetered master metered utility service from 
the district an administrative fee for the services 
provided.

(b) A district is presumed to have weighed and 
considered appropriate factors and to have properly 
established charges, fees, rentals, and deposits 
absent a showing that the district acted arbitrarily 
and capriciously.

Sec. 13.087. MUNICIPAL RATES FOR CERTAIN 
RECREATIONAL VEHICLE PARKS. (a) In this section:

(1) “Nonsubmetered master metered utility 
service” means potable water service that is master 
metered but not submetered and wastewater 
service that is based on master metered potable 
water service.

(2) “Recreational vehicle” includes a:
(A) “house trailer” as that term is defined by 

Section 501.002, Transportation Code; 
and

(B) “towable recreational vehicle” as that 
term is defined by Section 541.201, 
Transportation Code.

(3) “Recreational vehicle park” means a 
commercial property:

(A) that is designed primarily for 
recreational vehicle transient guest use; 
and

(B) for which fees for site service 
connections for recreational vehicles, 
as defined by Section 522.004(b), 
Transportation Code, are paid daily, 
weekly, or monthly.

(b) A municipally owned utility that provides 
nonsubmetered master metered utility service to 
a recreational vehicle park shall determine the 
rates for that service on the same basis the utility 
uses to determine the rates for other commercial 
businesses that serve transient customers and 
receive nonsubmetered master metered utility 
service from the utility.

(b-1) A municipally owned utility that provides 
nonsubmetered master metered utility service 
to a recreational vehicle park may not charge a 
recreational vehicle park a fee that the utility does 

not charge other commercial businesses that serve 
transient customers and receive nonsubmetered 
master metered utility service from the utility.

(c) Notwithstanding any other provision of this 
chapter, the utility commission has jurisdiction to 
enforce this section.

III. Lawsuit Exemption for RV Parks
The Ohio House of Representatives passed 

HB 355 which protects RV parks and campgrounds 
from frivolous lawsuits. The bill is now in the 
Ohio Senate for consideration. The bill amends 
the law to exempt RV parks, campgrounds and 
operators from certain liability for damages 
resulting from risks inherent from camping. 
Those risks can include fishing, campfires, hiking, 
walking the grounds, etc. Since an operator cannot 
eliminate those risks the operator should not 
be held liable if an injury occurs. The Ohio bill, 
however, does not exonerate operators from all 
liability such as damage for recreational activities 
within the control of the operator; purposeful 
or criminal activities with their control; willful 
disregard for the safety of the campers; and failure 
to disclose known risks to campers.

The TACO lobbyist met with staff of the 
Texans for Lawsuit Reform (TLR) group in Austin, 
Texas to discuss if any current language in Texas 
statutes already protect RV park operators in 
the same or similar manner as the Ohio bill 
is aiming for. TLR staff stated that there is 
currently a law under Chapter 75A, Civil Practice 
and Remedies Code, Title 4, Liability in Tort, 
for “agritourism activity” (means an activity on 
agricultural land for recreational or educational 
purposes of participants, without regard to 
compensation), which provides limited liability for 
the entity to any person or agritourism participant 
injury or damages arising out of the agritourism 
participant injury, but does not limit liability for an 
injury caused by the agritourism entity’s negligence 
of dangerous condition on the land, facilities, 
or equipment used, dangerous propensity of 
a particular animal, agritourism’s failure to train 
employees, or intentional harm caused by the 
agritourism entity.

TLR would be supportive of a change in law that 
would provide the same or similar liability to RV 
parks and campgrounds and can be accomplished 
through amending the Civil Practices and Remedies 
Code to include RV parks and campgrounds. H

July July TACO TACO Legislative and Board Legislative and Board REPORT REPORT continuedcontinued

  SUMMER 2020                 11                 TACOMEMBERS.COM  



  SUMMER 2020                 12                 TACOMEMBERS.COM  

A few weeks back, we received an email from a RV 
Park franchiser asking how RV Pedestals should be cleaned 
to limit the possibility of spreading the COVID-19 virus. 
We thought, “Great question!” We called all the major 
pedestal manufacturers and even Underwriters Laboratories 
(UL). UL maintains a standard for power outlet panels 
(UL 231 is the standard) which includes RV Pedestals and 
Boxes, Marina boxes, etc. The answer was the same from 
all parties; no one has addressed the issue.

How do you balance the issues of electrical 
safety, usability, and reducing the spread of the 
virus? Can you hose down (spray) the outside of 
the pedestal? After all, the pedestal is made to 
be rain-tight. No, you cannot just spray the pedestal. 
While designed for rain-tight operation, the assumption is 
the rain is generally falling and the pedestal is upright in 
its properly installed position. High pressure water spray 
from the side rather than above could introduce water into 
energized portions of the equipment. This is a shock hazard 
and could cause damage to the equipment. RAIN-TIGHT IS 
NOT WATER-TIGHT.

How about using a fogging device that we see in 
news reports on other equipment? In a document issued 
by the National Electrical Manufacturers Association (NEMA) 
titled: “COVID-19 Cleaning and Disinfecting Guidance for 
Electrical Equipment” dated May 13, 2020, NEMA tells us 
that these fogging devices could allow disinfectant solutions 
to contaminate internal components and damage these 
components. This also goes for disinfectant sprays in hand 
held bottle or cans. Furthermore, the National Electric Code 
states, “Some cleaning agents and lubricating compounds 
can cause severe deterioration of many plastic materials 
used for insulating and structural applications in equipment” 
(Note 2 to Article 110.11).

How about Ultraviolet (UV) light? According 
to the NEMA document above: “UV sources are also 
used to disinfect the air and surfaces of critical areas in 
hospitals, laboratories, group facilities, and public spaces. 
Electrical equipment installed in areas subject to UV light 
disinfection will be exposed to UV radiation at various 
intensities and time durations, depending on the design 
of the disinfection system. Materials used in the fabrication 
of electrical equipment may degrade when exposed to 
UV light. Consult the electrical manufacturer to confirm 
the application and acceptable use of artificial sources 
of UV light for disinfection on equipment.” The electrical 
manufacturers I spoke to on this subject did not have any 
data on UV light and the acceptability for use.

From the NEMA document issued this week: 
NEMA recommends the following steps for 
COVID-19 related cleaning and disinfection of 
electrical equipment:

a. Ensure all required electrical safe work practices are 
followed before accessing any electrical component 
for any reason, including cleaning.

b. If possible, de-energize electrical equipment 
before cleaning.

c. Allow hot surfaces to cool before cleaning.

d. Let cleaning solutions dry before re-energizing.

e. Have equipment users and maintenance personnel 
follow all CDC recommendations to reduce the 
risk of COVID-19 transmission, including washing 
hands diligently, using an appropriate hand 
sanitizer, and using face coverings and personal 
protective equipment.

f. Consult the equipment manufacturer for instructions 
regarding equipment cleaning.

g. Do not use disinfecting products, including foggers, 
sprays or other types of atomized cleaning agents on 
any electrical equipment components of any material 
type: plastic, insulating, molded, painted or metallic 
unless specifically instructed by the manufacturer of 
the electrical equipment; and

h. If you have specific electrical equipment questions 
regarding cleaning and disinfection, please contact 
the equipment manufacturer.

Summarizing, as we have seen, the manufacturers of 
RV Pedestals generally did not have recommended cleaning 
instructions. In many instances, the only approved method 
for cleaning various types of electrical equipment 
may be to use a lint free, DRY, clean cloth, 
which provides mechanical 
cleaning but not disinfection. 
We do what we can.

The NEMA document 
NEMA GD 4-2020 is a 
copyrighted document and 
is available on their website 
(https://bit.ly/2Pqj7U3). H
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Recent Tax News
Ron Hinkle – TACO Legislative Consultant

Posting some of the worst numbers since the 1980s, Texas Comptroller Glenn Hegar on 
Monday, June 1st announced that the state saw the biggest year over year drop in sales taxes 
in a decade. Overall, sales taxes were down 13.2 percent in May compared to the previous 
May — the largest drop since January of 2010.

Just to give you an idea — oil production taxes saw the worst drop since 1988, hotels saw 
the worst drop since 1982, and alcohol taxes went down the most they have since 1980.

“The business closures and restrictions and stay-at-home orders due to the COVID-19 
pandemic spurred deep drops in collections from restaurants, amusement and recreation 
services, and physical retail stores,” Hegar said. “These declines were offset in part 
by increases from big box retailers and grocery stores that remained open as essential 
businesses, online retailers and restaurants that could readily pivot to takeout and delivery 
service,” he said.

“With the easing of state and local government social distancing orders beginning in May, 
business activity in the sectors most affected by measures to curb the pandemic should 
begin to slowly recover, but operations resuming at reduced capacity will result in continued 
reductions in employment, income and activity subject to sales tax for months to come,” 
Hegar said. Here are the big bullet points from the Comptroller’s announcement:

• Motor Vehicle Sales and Rental Taxes — $265 million, down 38 percent from 
May 2019 and a modest improvement over April’s results;

• Motor Fuel Taxes — $221 million, down 30 percent from May 2019 and the steepest 
drop since 1989;

• Natural Gas Production Tax — $31 million, down 76 percent from May 2019;
• Oil Production Tax — $90 million, the lowest monthly amount since July 2010, 

down 75 percent from May 2019 and the steepest drop since a 77 percent drop in 
March 1988;

• Hotel Occupancy Tax — $8 million, down 86 percent from May 2019 and the 
steepest drop
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Texas Department of Licensing and Regulation 
(TDLR) took over the licensing of propane 
meters effective August 1, 2020. If your meter 
is current in the license from Texas Department 
of Agriculture (TDA), that expiration date 
will be extended by 6 months. A renewal 
notice will be sent by TDLR 60 days before 
the expiration of the license. The TDLR license 
will be a 2-year license (the current fee will 
double). You must also have the new TDLR 
sticker posted. The sticker must be posted 
IN VIEW OF THE CUSTOMER. If the sticker 
will not fit on the front of the meter, it can 
be posted close to the meter. The cost of 
the sticker is $1.00 and can be ordered here: 
https://www.tdlr.texas.gov/fmq/fmq.htm#sticker

Scales for propane sales will still be licensed by 
TDA. If you receive a renewal notice from TDA 
for your propane meter and scale that expire 
before July 31, 2020 you must renew both the 
scale and meter. For licenses that expire after 
July 31, 2020 renewals from TDA will be for the 
scale only.

Important News about License 
Expiration Dates and Proposed Rules
Propane Meters and Propane Scales

IMPORTA NT NOT IC E



Outdoor Hospitality and COVID
What does the future look like?

First and foremost, we hope you and your families are healthy 
and safe during these crazy and stressful times. The Gorin+Cohen 
team is well and has been working from home since mid-March. 
We have been busy assisting clients with action plans and PPP 
strategies, writing a Standards of Operations manual and working 
on several market analysis and feasibility studies. The time grounded 
from travel has allowed us to catch up on all the organizational 
and administrative items you tend to push aside when busy with 
other projects. Most importantly we have done our best to keep 
our fingers on the pulse of the industry; attending industry related 
webinars, reading all the reports and trade info we can get our hands 
on, and attending the two day “Back to Camping Summit” this past 
Monday and Tuesday.

My career in the camping industry has not just survived but 
flourished through 6 recessions including the great recession in 2008 
and the first half of 2009. The industry grew each year through gas 
shortages, high unemployment rates, soaring gas prices, high interest 
rates, the September 11th attacks, and the subprime mortgage 
crisis. In fact, throughout my 36 years of operating campgrounds 
and RV parks, beginning with my first season in 1972 through my 
last season in 2011, gross revenues and profits increased each year. 
This said, there were times through certain crisis and recessionary 
periods where policies and procedures needed to be adapted to 
achieve this success.

Prior to the pandemic, the outdoor hospitality industry was in 
the midst of many years of double-digit growth. As the economy 
reboots and states begin to reopen for business, what does 
the future hold for the camping and RV industry? No one has a 
crystal ball to accurately predict the future but let us share some of 
our thoughts with you regarding the anticipated impact of COVID-19 
on the outdoor hospitality industry.

For the most part travel is at a standstill. Cruises are down to 
nothing; air travel is seeing 5 percent and hotels 10 percent of their 
respective typical volume. While consumers are eager to travel, 
they are frightened; fearing for their health, and for many finances 
are strained. Of all travel options available, camping in their own RV 
is the most attractive to travelers because it is the safest means to 
vacation in the COVID world we are living.

Camping naturally lends itself to social distancing. Renting a 
cabin at a campground or RV resort is more attractive than being in 
a hotel with rooms side by side, shared corridors, lobbies, elevators, 
and HVAC systems.

Campgrounds and RV parks are organically adaptable to COVID 
safety measures, especially compared to other travel options. 
There is an opportunity for our industry to bring camping into the 
mainstream of travel, and market to consumers who may have 
never camped before or even considered camping. KOA’s 2020 

North American Camping Special Report reveals that 46 percent of 
all leisure travelers (campers and non-campers) view camping as the 
safest way to vacation.

Campgrounds, RV parks, RVshare (an online RV rental 
marketplace) and RV Life (a network of consumer facing camping 
websites) report reservation traffic has begun to tick up since 
mid-April. KOA began seeing more reservations than cancellations 
on April 15th.

Campgrounds that have been allowed to open report sold-out 
weekends and increased summer reservations. Changes in camping 
behavior because of COVID are evident. Most people will camp 
closer to home by choice or because they are confined to camp 
within their state. Many will choose seasonal or longer extended 
stays rather than traveling the country as they had planned. 
Guests making reservations are seeking flexible cancellation 
policies which at the very least allow credits after booking, 
contactless transactions, and transparency in the park’s COVID 
safety and cleaning policies.

Many RV manufacturers are back to work. 2020 RV shipments 
were ahead of 2019 through February. Many RV dealers are 
reporting steady sales. Camping World stock prices increased by 
35 percent. RVshare and other RV rental companies reported record 
reservations before the March downturn. Since mid-April there has 
been an uptick in reservations and strong but different growth is 
projected. Campers are not booking as far in advance as in the past, 
instead reserving closer to their trip date.

The future of camping is bright. There is strong short-term 
optimism for August. The fall will be determined by what is 
happening with the virus come late summer. Post vaccine the 
outdoor hospitality industry is projecting a surge possibly greater 
than ever seen.

Parks will need to rethink how business looks for the remainder 
of 2020 and be prepared to change course if needed. Marketing will 
need to focus more locally even for those in national destinations. 
Parks which are primarily transient may want to offer more seasonal 
or extended stays. Delaying repairs and maintenance or capital 
improvements may be advisable if a park is unsure of their occupancy 
and cash flow.

The RV and camping industry has had tremendous resiliency 
during the past economic downturns and proven to be significantly 
recession resistant. The recommendations for social distancing, 
staff and guest masks in indoor areas, daily staff health checks, 
and watching for guests with obvious health issues, and for 
“staycations” benefits RV parks and campgrounds.

A fundamental reason people purchase RVs is for 
independent travel. Unlike cruises, where thousands 
of people are traveling together, and airplane travel, 

continued on 
next page
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Outdoor Hospitality 
and COVID

continued

where passengers may be exposed to unknown viruses, RVers travel 
in small family groups in their own vehicles staying in their own RVs. 
Further, the nature of RVing and camping as an outdoor activity 
keeps RVers and campers from large gatherings in closed spaces.

In tough times, people still take their vacations, although the 
way they vacation often changes. The RV and camping industry 
offers safe and fun alternatives for people who still want to vacation. 
Consultants expect the RV and camping industry to ride out the 
current economic downturn and come out of this situation far better 
than other travel and recreation sectors.

Like campground and RV park operators we at Gorin+Cohen 
have had to adapt our way of doing business. While nothing 
replaces visiting an RV park or potential property for development, 
or meeting with our clients face to face, through the use of modern 
technology, internet, and phone we have been able to continue 
with our feasibility studies, operational audits and other services 
offered. There is no better time to get on our schedule than now. 
Our schedules will be filling up quickly once travel restrictions are 
lifted. Visit www.gorincohenconsulting.com for a full list of 
services offered. H

Jayne Cohen, Principal Gorin+Cohen Consulting Group LLC
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Major Underwriter of many TACO Events!

NO OTHER INSURANCE PROFESSIONAL 

HAS WON THIS AWARD TWICE!

Call the professionals at Rowley 

Insurance in order to take advantage of 

their Award Winning Service!

2020
TACO Vendor 

of the Year

(800) 880-9397 • (512) 454-6655 • RowleyInsurance.com

Look what customers are saying!

Rowley Insurance has been writing RV Parks since 1968, longer than most 
other agents in the country. Rowley Insurance writes more RV Parks in Texas 
than any other agent.

The Independent 
Advantage

We are an independent agent, 
which gives us access to more than 
one company representing most of 
the RV Park insurance companies.

As an independent agent we can 
customize your insurance coverage 
to provide the best package to 
meet your needs.

There is no Substitute for Experience

I can’t say enough good things about Rowley 
Insurance.  We have insured our RV parks with 
them for some time now and always appreciate 
their expertise, and knowledgeable and helpful 
staff.  They are always very quick to respond, 
too.  I highly recommend this company for your 
insurance needs! LC

I appreciate the great service.  BM

Thank you so much for your help with this 
matter, your company has been amazing to 
work with. If I should find myself in need of such 
services again, I will not hesitate to contact 
you. RS

All property owners know that Insurance is a 
necessary evil!  It is so refreshing to deal with 
a Company that is looking out for your best 
interests and best ways to cover your property, 
willing to discuss what you need or may not 
need regarding coverages.  So Insurance is 
necessary, it doesn’t have to be evil.  Rowley’s is 
a pleasure to work with, they truly take care of 
their clients. Buz

My pleasure. Y’all were so great and easy to 
work with that it was an easy decision. TS


